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‘THE

NEW RULES products have been around since the 1970s, but its only in recent
OF years that theyve become ubiquitous. Its not because consumers
GRE E N suddenly prize sustainability above all. Its because savvy green
MARKETING marketers are no longer trying to sell the earthinstead theyre
™ promoting the value their products provide: better health, superior
| b performance, good taste, cost-effectiveness, or simply
I (I I | convenience. This central emphasis on primary benefitsthe new

| l\ “\ : ]U f u J rulesis critical to winning over the mainstream consumer. The...
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A new electronic book with a new viewpoint. I could comprehended almost everything using this written e
publication. You wont really feel monotony at whenever you want of your own time (that's what catalogues
are for concerning in the event you request me).

-- Zachariah Cole III

Extensive manual for book lovers. It really is simplistic but excitement from the 50 % of your pdf. You wont
feel monotony at anytime of your time (that's what catalogs are for regarding if you check with me).
-- Ms. Dasia Mann

Completely among the finest ebook We have at any time read through. it was actually writtern really properly
and helpful. You are going to like just how the writer compose this publication.
-- Mr. Deangelo Considine
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